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1. Introduction 
 

More than 26,000 overseas brands from 84 countries and 

regions around the world have settled in Tmall International 

platform, covering more than 5,300 categories, of which more 

than 80% of brands have entered the Chinese market for the 

first time. The huge number reflects the channel change of 

overseas sellers entering the Chinese market, the change in the 

consumption mode of Chinese consumers, and the pursuit of 

quality consumption by Chinese consumers. In March 2020, 

the National Development and Reform Commission and other 

departments issued the “Implementation Opinions on 

Promoting the Expansion and Quality of Consumption and 

Accelerating the Formation of a Strong Domestic Market”, 

which clearly pointed out that it is necessary to conform to the 

trend of consumption upgrade, accelerate the improvement of 

the system and mechanism for promoting consumption, 

promote the expansion and quality of consumption, form a 

strong domestic market, propose to improve tax policies and 

develop cross-border E-commerce(CBEC) to improve the 

supply of imported goods. In September of the same year, the 

State Council issued the “Opinions on Accelerating the 

Development of New Consumption with New Formats and 

New Models”, which once again emphasized that under the 

condition of normalized epidemic prevention and control, in 

order to make up for the shortcomings of new consumption 

and accelerate the development of new consumption led by 

new formats and new models, through CBEC to promote 

brand consumption, quality consumption, and boost 

consumption upgrade. As a cyberspace, CBEC uses 

digitalization, contactlessness and virtualization of 

consumption scenarios to create a new form of consumption 

that combines online and offline, effectively improving the 

adaptability between consumption and supply. It rovides an 

effective way for foreign trade enterprises to cope with the 

impact of the external environment, that is, attaching 

importance to CBEC is conducive to the development of 

international trade[1]. 

 

2. Literature Review 
 

2.1 The Malleability of the Connotation of Consumption 

Upgrade 

 

Consumption upgrade is a multi-dimensional concept, 

including consumption content and consumption quality, 

consumption channels and consumption tools, consumption 

structure and consumption level upgrades, which are 

embodied in the optimization and transformation of 

consumption structure, the replacement of consumption 

modes and the improvement of consumer experience[2]. 

Subsequently, the consumption system and consumption 

concept are introduced into the connotation of consumption 

upgrade[3], and they are used to explain the maintenance of 

consumer sovereignty, so the demand for customized services 

is also the embodiment of consumption upgrade[4]. 

Consumption upgrade is reflected in changes in expected 

disposable income, quality of goods and services, sales prices 

of goods, and consumption space at the micro level, and in 

changes in the industrial, social technology and institutional 

environment at the macro level[5]. In short, the connotation of 

consumption upgrade includes: on the one hand, it refers to 

the change in the proportion of different categories of 

consumer expenditure; on the other hand, it refers to the 

development of consumer expenditure from low quality to 

high quality, from low end to high end. 

 

Scholars at home and abroad usually use changes in 

consumption structure to describe and measure consumption 

upgrade. There are differences in consumption measurement 

methods for different research angles and purposes. The most 

basic is to measure the upgrade of consumption structure by 

the Engel coefficient; the proportion of household industrial 

products or services and industrial products consumption 

expenditure in “material-service”[6]; or the proportion of 

development-enjoyment consumption expenditure in the 

“survival-development-enjoyment”[5]. However, it is biased 

to judge whether consumption upgrade only by examining the 

consumption upgrade of the proportion of a single 

consumption category, so scholars introduce income demand 

elasticity to distinguish between general commodities and 

high-level commodities, then measure the consumption 

upgrade of residents by the change in the proportion of 

high-level commodity expenditure, or use the increase in 

demand for commodities with an income demand elasticity 

greater than one to indicate consumption upgrade[7]. The 

essence of the above standards is measured through the 

consumption structure, which cannot reflect the essence of 

consumption upgrade, that is, the improvement of 

consumption levels. Further, scholars use Maslow’s hierarchy 
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of demand theory to form a mapping relationship between the 

various consumption sub-items of food, clothing, housing and 

transportation to divide consumer expenditure into food 

expenditure and material expenditure, and measure the level 

of consumption upgrade[8]. Specifically, consumption is 

divided into basic consumption and non-basic consumption, 

including typical consumption upgrade, typical consumption 

downgrading, consumption upgrade in most cases and 

consumption downgrading in most cases, and then using the 

CGSS database, through the ELES model to analyze the 

overall consumption upgrade situation in China, but there is a 

gap between different income groups and urban and rural 

residents[9]. 

 

The factors driving consumption upgrade are endogenous and 

exogenous, endogenous factors include factors such as 

income status, demographic structure and consumer 

psychological expectations, and exogenous factors include 

technology and innovation, savings interest rates, policies and 

other factors. On the one hand, Keynes’s classical theory of 

consumption points out that current consumption depends on 

current income, and the transformation of household 

consumption structure is mainly affected by income and 

economy, because income increase will expand the 

psychological preference effect through population 

composition and increase the proportion of high-quality 

population[10]. From the perspective of human capital and 

demographic structure, education level, child dependency 

ratio and old age dependency ratio will affect the household 

consumption structure[11-12], because consumer subjective 

consumption behavior is the basis for promoting the upgrade 

of actual consumption. On the other hand, the Internet is the 

driving force to promote consumption upgrade[3], and 

scholars have introduced independent innovation effects and 

technology absorption effects on the basis of multi-sectoral 

economic growth theoretical models, proving that enhancing 

the independent innovation effect of high-end industries is the 

key to promoting total consumption growth and consumption 

structure improvement, and industrial innovation is to 

promote the upgrade of consumption structure through the 

intermediary effect of output structure upgrade[13]. 

Technological progress is the supply-side driving force for the 

improvement of social production capacity and consumption 

upgrade, and income growth is the demand-side driving force 

for consumption upgrade, which together promote 

consumption upgrade from both the supply and demand 

sides[14]. 

 

2.2 The Two-way Nature of CBEC Development 

 

Under the wind outlet of the new round of consumption 

upgrade, cross-border online shopping consumption has 

moved from functional consumption to quality consumption 

that improves the quality of life, which not only provides 

opportunities for many brand owners to directly contact 

China’s large market, but also provides channels for Chinese 

enterprises and Chinese brands to go global. The development 

of CBEC has gone through three periods so far, before 2003 is 

the first stage of CBEC development, the main feature is 

online display, offline transaction mode; from 2004 to 2012 

for the second stage of CBEC development, B2B and B2C 

platform models appeared, offline transactions, payment, 

logistics and other processes to achieve electronic, and 

gradually realize the coexistence of online display and 

transactions; after 2013, CBEC to B2C and C2C, to M2B, 

M2C platform model transformation, The platform sells 

products from online merchants to first-hand sources. This 

change is in line with the upgrade of consumer demand, and 

also reflects the gradual transformation of competition 

between E-commerce companies from “production-related 

demand” to “service-related demand” at this stage[15]. 

 

From the supply side, CBEC is regarded as a new model for 

entering foreign markets, especially a new choice for many 

small and medium-sized enterprises. According to the 

transaction cost theory, firms will choose the model of the 

smallest transaction cost to enter foreign markets[16]. 

Looking at the views of many scholars, it is summarized as 

follows: First, the low threshold of CBEC. As an Internet 

sharing platform, CBEC platforms do not require the 

existence of entities in the target market, providing more 

opportunities for more small and medium-sized enterprises 

and individual entrepreneurs, highlighting the equality of 

CBEC in income distribution[17]. In addition, the entities 

providing cross-border transactions or services are relatively 

unfamiliar with the consumption habits of foreign consumers, 

and the traditional transnational trade methods face high 

transaction costs and institutional barriers, while the barriers 

to CBEC import and export trade are reduced[18-19]. Second, 

the cost advantage of CBEC. Specifically, CBEC is conducive 

to reducing costs in international trade, especially those 

related to distance. Foreign scholars have found through 

Google AdWords data that compared with traditional forms of 

foreign trade, the trade costs related to distance are reduced by 

two-thirds when trading in the CBEC model[20]. In other 

words, CBEC does not bring about the “death of distance”, 

but is affected by distance to a lesser extent than traditional 

trade methods[21]. Further, scholars have confirmed that 

CBEC significantly reduces distance-related costs, especially 

fixed costs in international trade, but that trade costs 

associated with crossing language barriers increase, especially 

sensitivity to variable costs such as exchange rates[22-23].  

 

From the demand side, the reason why foreign consumers 

choose CBEC is that the trade costs related to distance have 

decreased, the variety of goods has increased, and more 

shopping experience has been obtained, the essence of which 

is ultimately a reduction in trade costs[24]. Specifically, due 

to the advantage of price or the strong practicality of the goods, 

the key factor is the blessing of Internet speed such as logistics 

speed and communication timeliness, such as rapid inquiry 

response will actively improve the conversion rate[25]. In this 

regard, the CBEC supply chain needs to localize sales, 

warehousing and research and development[26]. The new 

model of matching product supply and demand through 

Internet information technology solves the pain points of 

traditional supply and demand matching[27], provides 

opportunities and challenges for both supply and demand 

sides, and also improves the efficiency of the retail sector, 

which has an impact on the consumption interests of other 

sectors, individuals and families[28], driving the development 

of the entire consumption chain. When CBEC takes an 

advanced form, that is, it is manifested as digital trade, it can 

promote the transformation and upgrade of the consumer 

Internet to the industrial Internet, and realize the trade 

activities of advanced intelligent digitalization in the 
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manufacturing industry[29]. CBEC is a new means to obtain 

comparative advantages, and it is also a potential driving force 

for achieving consumption upgrade and sustainable 

development.  

 

2.3 The Relevance of CBEC and Consumption Upgrade 

 

Many scholars have studied the impact of E-commerce on 

consumption. Combined with the internal and external factors 

driving consumption upgrade, the impact mechanism of 

E-commerce on consumption upgrade also includes two 

angles: One is the subjective impact on consumers themselves, 

specifically referring to the impact of E-commerce 

consumption patterns on consumer habits, consumption 

behaviors, consumption capacity, etc. First of all, the Internet 

economy goes deep into all aspects of production and 

consumption, and derives new commodities, and new models 

and new commodities will create a large amount of demand, 

and the process of wide acceptance will cultivate consumers’ 

consumption capacity and consumption habits, and it is the 

continuous consumption consciousness and habits that 

promote the transformation of the consumption structure from 

low to high levels[30]. Secondly, CBEC diversifies products 

from the supply side, which is conducive to the return of 

overseas consumption, and the return of overseas high-end 

consumption plays a driving force for the upgrade of domestic 

large-scale consumption[31]. In addition, the development of 

CBEC may promote the synchronous growth of supporting 

industrial chains, increase employment and income, and 

further improve residents’ consumption capacity. Studies 

have shown that the scale of E-commerce sales and per capita 

consumption and total consumption show a “U” 

relationship[32]. Therefore, there may be a similar 

relationship between CBEC and consumption levels. The 

second is to affect the objective environment and affect 

consumption upgrade, specifically referring to the impact of 

E-commerce development models on the consumption 

environment, consumption types, consumption costs, etc. 

First of all, through the Internet information technology, a 

new model of product supply and demand matching can be 

realized, and the pain points of traditional supply and demand 

matching can be solved[27]. Secondly, the development of 

E-commerce may also have an impact on the gap between 

urban and rural consumption. Mainly by affecting the scale of 

urban and rural consumption, it directly affects the 

consumption gap between urban and rural residents, and 

indirectly affects the consumption gap between urban and 

rural residents by influencing the distribution of urban and 

rural income[2]. Finally, CBEC has improved trade 

facilitation, and lowered import and export barriers have 

enabled more investors to enter the market, thus intensifying 

market competition[18], bringing about changes in industrial 

structure and promoting consumption upgrade. Because the 

development of E-commerce enables consumption to break 

through geographical space restrictions, it has an impact on 

the regional allocation of consumption. E-commerce 

consumption has a certain substitution effect on physical 

consumption, and it is not necessarily an additional 

consumption increase[32-33]. The additional cost of CBEC 

express delivery is often regarded as a transaction cost[34], 

effectively expanding the E-commerce market by shortening 

the transit time of CBEC trade[21]. And compared with 

domestic E-commerce, CBEC has a longer delivery cycle and 

higher delivery costs, but due to the increase in the traffic of 

express delivery services, it is easy to form economies of scale, 

reduce transaction time and transaction costs[35], and 

high-quality products on CBEC platforms will be publicized 

without cost because of customer praise, forming a 

word-of-mouth effect and promoting transaction sales[36]. 

CBEC provides opportunities and challenges for both sides of 

the supply, improves the efficiency of some transactions, and 

has a profound impact on all aspects of the consumption 

chain. 

 

In view of the short rise of CBEC, comprehensive and 

complex, a complete theoretical system has not yet been 

formed. However, scholars at home and abroad have a 

relatively mature understanding of the connotation and 

measurement of consumption upgrade, and have rich 

arguments for the mechanism theory of E-commerce affecting 

consumption upgrade, which provides an important 

theoretical cornerstone for CBEC to influence consumption 

upgrade. 

 

3. The Path Analysis of CBEC Affects 

Consumption Upgrade 
 

There are two aspects about the CBEC affecting residents’ 

consumption: on the one hand, it directly acts on consumers 

through enterprises and markets. The development of CBEC 

is shorter than that of traditional trade transactions, with lower 

marginal costs, and can obtain more market share. And the 

CBEC platform economy is easy to achieve economies of 

scale, not limited by customer traffic, bringing about a decline 

in market prices and achieving consumer income effects. On 

the other hand, it acts indirectly on consumers through 

industry and employment. The new consumption model of 

CBEC needs multi-industry support, so CBEC will drive 

employment transfer, and bring about the optimization of 

labor quality and produce technical knowledge spillover, 

realize the dual changes in income and consumption concepts, 

drive the incremental development of residents’ consumption 

to a certain extent, and more importantly, adjust the 

consumption structure and drive consumption upgrade.  

 

3.1 Income Mediation Effect 

 

In terms of transaction costs, compared with traditional 

international trade, the inquiry of the platform has a lower cost, 

and the number of inquiries is relatively increased; the inquiry 

of CBEC is generally targeted and targeted, the buyer has a 

basic understanding of the relevant information, and the 

transaction efficiency is improved, so the probability of the 

transaction must be relatively large. Traditional trade needs to 

negotiate and negotiate many times to reach a contract, due to 

environmental factors full of unpredictability and changes, the 

two parties to the transaction will be the future uncertainty and 

complexity into the contract, increase the bargaining cost of 

entering into the contract, thereby increasing the difficulty of 

the transaction, and CBEC can achieve paperless and 

real-time, it can directly link consumers, through the platform 

without hindrance to communication, reduce communication 

costs and language costs. Multilateral information exchange 

may increase the cost of search, while easily sharing resources 

and speeding up the flow of information, thereby reducing the 

cost of trial and error for consumers. In addition, CBEC relies 

28
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on big data to realize the platform sharing economy, thereby 

reducing environmental uncertainty and weakening the 

opportunistic behavior generated by self-interest, effectively 

promoting information sharing, and improving the status quo 

of minority transactions due to information asymmetry. 

Compared with traditional trade, CBEC intermediaries are 

reduced, the division of labor is more specific and 

professional, and the transaction efficiency is higher, and high 

efficiency will inevitably bring about a reduction in unit costs, 

that is, to enhance residents’ consumption capacity from the 

cost level. In terms of consumption patterns, unlike traditional 

international trade, CBEC as a platform economy, digital 

empowerment of international trade to benefit China’s 

consumer market. In particular, the cross-border full-channel 

retail O2O model carries out online front-end sales and offline 

experience layout, providing consumers with a novel 

cross-border shopping model. The precipitation and 

accumulation of big data in this mode is the basis for efficient 

decision-making, which saves the cost of research and 

publicity, and can carry out publicity and marketing 

optimization in real time. Through platform monitoring and 

data information, find low-cost raw materials, reduce 

production costs, and can accurately control inventory, 

effective forecasting, easy supply chain management. CBEC 

consumption imports originate from the opening up and 

consumption upgrade of the Chinese market, which is also an 

important driving force for China’s incremental consumption. 

The impact of cross-border import E-commerce on 

consumption upgrade is more direct, and Cross-border 

logistics transit takes several days or weeks. Compared with 

traditional trade, the CBEC model has the advantage of taking 

the lead, realizing shopping scenario-based services and 

improving the consumer experience, that is, attracting 

consumers from the model level. Therefore, importing 

E-commerce from cross-border can reduce costs, diversify to 

increase income, improve residents’ consumption capacity, 

and promote consumption upgrade. 

 

3.2 Network Mediation Effect 

 

CBEC trade uses internet platforms as the medium for 

international trade, which can be regarded as borderless or 

super-border markets. The traditional market boundary is 

limited by the spatial distance limit, and the market boundary 

cannot be fully expanded, while the boundary of the CBEC 

market is fully expanded by virtue of its technical tension. 

Transactions are not limited by time and geography, and even 

with the upgrade of technological innovation, the platform 

system is gradually upgraded to strengthen the adaptation to 

real needs, and the language and cultural barriers are reduced, 

thereby invisibly expanding the market boundary and 

including more consumers and enterprises. Platform user 

aggregation is easy to achieve economies of scale, can reduce 

operating costs, while participating in market competition 

with their own cost advantages, increasing market coverage, 

generating price competition effects, and achieving 

commodity price reductions, then consumers enjoy more 

utility under the same expenditure level. According to the 

theory of collaborative consumption, more supply-side and 

demand-side participation helps to optimize the platform. And 

according to the theory of economies of scale, the economy of 

scale formed by relying on the Internet will inevitably 

promote the division of labor, improve the labor skills and 

proficiency of workers, and increase productivity at the same 

time, that is, increase labor remuneration under the same 

conditions. Compared with traditional trade, CBEC has a 

leading temporal and spatial advantage, providing a super 

market for both supply and demand sides, and accelerating 

information transmission and feedback. That is, CBEC 

promotes consumption upgrade through network and logistics 

to promote consumption upgrades through the consumption 

mode and consumption experience of consumers. 

 
Figure 1: Path map of CBEC affecting consumption upgrade 

3.3 Logstics Mediation Effect 

 

The operation mode of traditional logistics cannot adapt to the 

B2C CBEC logistics with fragmented orders, long service 

chain, high timeliness, customized services, and bulk-to-sell, 

so the construction of CBEC ecology is also the essential 

requirement for new infrastructure in the new era. Firstly, for 

achieving the coordinated development of CBEC and 

cross-border logistics, the improvement of infrastructure 

construction is the primary foundation. Infrastructure 

construction, especially new infrastructure construction, 

provides good hardware facilities and supporting software 

service systems for service consumption upgrade, which is 

conducive to better meeting new consumer demand. Through 

the Chinese idea of “Consultation, Contribution and Shared”, 

we will jointly build CBEC infrastructure with partner 

countries, which not only drives the circulation and trade of 

goods along the surrounding areas, but also provides 
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consumers from all countries with more refined, more 

accurate and more personalized products and services through 

global logistics infrastructure and other links, including 

various types of life, means of production and services, and 

achieves global sales through CBEC and other Internet 

economies, and realizes consumption upgrade between 

regions. Second, the circulation industry formed under the 

background of the Internet is a typical representative, the scale 

of postal delivery is expanded, the timeliness is compressed, 

the degree of specialization is continuously improved, the 

service level of the industry is improved, and the circulation 

cost is reduced while providing better services for consumers. 

Modern logistics will be transportation, warehousing, 

packaging, distribution, information processing and other 

links organic combination, CBEC demand under the 

push-pull hybrid supply chain system fully apply risk sharing 

away, inventory cost reduction, dynamic pricing can be 

applied to improve logistics performance, visibility is 

improved at the same time to improve consumer experience. 

Therefore, the high degree of cooperation of logistics 

enterprises improves logistics efficiency, reduces logistics 

costs, improves consumption methods, and promotes 

consumption upgrade. Fourth, logistics infrastructure 

involves the convenience of commodity circulation. Take the 

new infrastructure as an opportunity to build a CBEC 

industrial park, build a CBEC logistics hub, and implement 

paperless customs clearance. By realizing the integrated 

handling of government service matters, online handling of 

government services in port links, open logistics operation 

time limit standards, and “one-stop” shipping business inquiry 

handling platform, the CBEC trade environment is optimized 

to achieve pick-up appointments, electronic boxes and 

accurate pick-up, etc., shorten CBEC trade links, especially to 

reduce customs clearance procedures to a large extent, and 

realize all-round visual query of the whole process of customs 

clearance in customs, maritime and other departments, 

optimizing the consumer experience.  

 

3.4 Industry Mediation Effect 

 

CBEC consumption is conducive to promoting the 

transformation and upgrade of enterprises and achieving 

supply-side structural reform, and its essence is also to serve 

the Chinese consumer market and meet the needs of Chinese 

residents’ consumption upgrade. Industrial upgrade usually 

includes upgrade within the industry and upgrade between 

industries, which has two meanings: first, the optimization 

and adjustment of the industrial structure, generally 

transferred from the primary and secondary industries to the 

tertiary industry; second, a company or economy realizes the 

transformation from low value to high value and from low 

added value to high added value in the global value chain. In 

order to more clearly explain the role of industry in the impact 

of CBEC on consumption upgrade, the role path between 

import and export is analyzed from the perspective of import 

and export. From the import point of view, CBEC imports of 

high-quality goods can promote productivity progress through 

the learning effect, promote enterprise innovation activities 

through technology spillover effects, and competitive 

products entering the Chinese market will intensify Chinese 

market competition, this competition may force enterprises to 

optimize, and drive the technological innovation activities of 

upstream and downstream enterprises, enhance the status of 

enterprises in the value chain, and achieve the improvement of 

production value through technological innovation, so as to 

achieve the purpose of industrial upgrade[37], and finally 

feedback to production. Directly act on consumption upgrade. 

CBEC imports to consumption upgrade includes direct import 

of diversified high-quality products to meet consumer demand 

and consumption upgrade through industrial upgrade. From 

the perspective of exports, overcapacity is a more significant 

and deep-seated problem in the process of China’s rapid 

development since the reform and opening up, and 

accelerating the reform of factor marketization can resolve 

overcapacity[38], especially emphasizing the role of export 

trade[39]. CBEC exports can not only alleviate the pressure of 

China’s overcapacity and promote the export of manufactured 

goods in China, but also effectively assist enterprises to 

connect to the international market, help Chinese brands go 

overseas, especially help small and medium-sized enterprises 

to participate in the global division of labor at a small cost. In 

addition, through CBEC platform transactions, more products 

that do not exist or exist in the country but have heterogeneity 

can be obtained, more consumer preferences can be met, and 

consumer utility can be increased through product 

diversification under the certain income of consumers. The 

development of CBEC exports not only introduces diversified 

products for consumers from the supply side to meet the 

consumer demand effect, but also finds gaps from the demand 

side and quickly conducts positive feedback to the supply side, 

that is, to achieve reverse customization, such as the 

realization of M2C mode and C2B mode. Through data 

mining of consumers’ needs, and matching production, 

enterprises provide consumers with high-level consumer 

goods to promote the upgrade of consumer objects. In 

addition, CBEC exports also involve cross-border logistics, 

cross-border payment and other industries, the rapid 

development of CBEC not only drives the new development 

of related industries, but also combines with the service 

industry to achieve its own upgrade, and brings cross-border 

operations, cross-border promotion, data analysis, 

information consulting, smart logistics, online payment and 

other new services, driving the rapid development of China’s 

service industry and helping China achieve industrial upgrade 

and transformation. In the long run, it is conducive to the 

specialization of CBEC division of labor, the adjustment of 

the employment structure, and the transfer of technology and 

technology spillover effects can bring technological 

innovation and optimize the industrial structure, then affect 

deeply the income and consumption structure of residents, 

which is directly related to consumer welfare. 

 

4. Suggestions 
 

CBEC has become an important link in the economic cycle at 

home and abroad, and behind the popularity of imported 

CBEC reflects the change of consumption concepts and 

consumer demand under the trend of China’s consumption 

upgrade; the new channels behind the export of CBEC hide 

Chinese brands going to sea, which is the “new consumption” 

of China’s trend. Based on this, this article puts forward the 

main suggestions from the path of CBEC to affect 

consumption upgrade as follows: 

 

First, promote the wide application of core technologies and 

form a digital ecosystem. Grasping key technologies and 
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achieving breakthroughs in core technologies is a key 

measure to accelerate the development of CBEC, and it is also 

an internal driving force to promote CBEC. On the one hand, 

we should strengthen the construction of cross-border and 

cross-regional logistics systems, establish a faster, more 

efficient and more perfect logistics supply chain system, and 

promote cross-field development. On the other hand, through 

big data, we explore the needs of consumers and extend them 

to the production end, so as to force production, promote 

personalized customized production, and effectively realize 

the integration between cross-border resources and the 

consumption needs of residents to upgrade.  

 

Second, enhance the endogenous power of enterprise 

development and form a CBEC industry cluster. Enterprises 

are the forerunners of CBEC import and export, and need to 

strengthen their own construction, optimize their growth paths, 

and form the main force of CBEC development. Attach 

importance to the construction of brands and the power of 

corporate culture, with the help of user data insight needs for 

targeted operations; give play to the subjective initiative of 

enterprises, realize multi-party cooperation between industry, 

academia and research; cultivate characteristic enterprises and 

characteristic bases to achieve the flow and integration of 

talents, technologies, industries, etc.  

 

Third, coordinate regional economic and structural 

development and form internal and external circulation 

channels. Some parts of China do not have a leading edge in 

traditional foreign trade, but they can still use CBEC to 

coordinate urban and rural development, give full play to the 

advantages of domestic E-commerce and CBEC, balance the 

development of CBEC imports and exports, and promote 

“double cycle” connectivity.  

 

Fourth, enrich CBEC globalization measures and form a 

long-term cross-border political mechanisms. CBEC as an 

integrated format is an important trend of the future world 

economy, the digital economy will change the global 

development pattern, become a new type of resource 

endowment to affect the global economic development 

pattern. It is necessary to advocate the Chinese model to go 

global, but also to implement the action guidelines of the 

“E-commerce Silk Road” and launch more international, 

substantive and long-term measures. 
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